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Which Edtech Companies Are Listening to
Teachers?

By Nadia Tamez-Robledo Dec 15,2022
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From time to time, Jeff Livingston gets a call from an entrepreneur looking for advice about getting into the
edtech market. That’s no surprise given his credentials.

As founder of the Center for Education Market Dynamics, Livingston has spent the better part of two decades
thinking about how to get edtech innovations to the students who need them most. To him, that means students

who are Black, Latino, poor or who speak a language other than English at home.

So when his phone rings with a would-be edtech founder on the other side, Livingston’s first question isn’t
about their idea.

I'd much rather they build for Abbott Elementary than for Palo Alto High School.

Jeff Livingston, founder of the Center for Education Market Dynamics

“I say, ‘Have you watched Abbott Elementary?’” he says with a laugh, referring to the hit ABC sitcom about
spirited teachers who make do with lean resources in a Philadelphia public school. “Obviously it's not a real
school, but the experience of the teachers and students in that comic setting is closer to the reality of the
American classroom than is the lived experience of the mostly affluent men with fancy coding degrees who enter
[edtech]. So I'd much rather they build for Abbott Elementary than for Palo Alto High School.”

Livingston’s outlook encapsulates something that we at EdSurge have been exploring for several months. How
much voice do teachers really have when it comes to how edtech products—the ones that are put to use in their

classrooms—are developed?



